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Alzheimer’s and Related Disorders Society of India (ARDSI) Bangalore Chapter in 

association with Nightingales Medical Trust (NMT) and National Institute of Mental 

Health and Neuro Sciences (NIMHANS) organized an insightfulcampaign on 25 

September 2016 at Cubbon Park, Bangalore to mark the World Alzheimer’s Month 2016.  

 

“A Battle to Remember”– the title 

of the campaign was an initiative 

towards making Bangalore a 

Dementia Friendly City by raising 

awareness about dementia, building 

appropriate support systems, 

educating, training and advocating 

the rights of caregivers and families 

touched by the disease. The vision 

of a Dementia Friendly City also requires a transformation in the attitude towards 

dementia. The stigma and myths around dementia, which pose a challenge towards its 

prevention and management, was the focus of the campaign. Geriatric Yoga, Challenge 

your Brain activities, Rural Games, Street Play and Awareness Walk were the highlights 

of the day. 

 

The target group for this campaign was 

the 300 plus morning walkers/ joggers 

which included middle aged citizens 

and senior citizens. Volunteers went 

around the park, educating the walkers 

about the event and the cause; walkers 

were also asked to pin up a purple 

ribbon on their arms as a sign of their 

support towards the cause.  
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The campaign launched at 8 a.m. with a free session on Geriatric Yoga by a team from 

NIMHANS. Senior citizen volunteers initiated the yoga session with the guided 

instructions from the team; gradually walkers joined in to meditate and try out the 

different asanas.  

 

Volunteers were then taken through an Active Ageing session which includedactivities to 

Challenge your Brain by Ms. Ramani Sundaram, a research scientist at Nightingales 

Medical Trust. The onlookers and participants found this to be a unique experience with 

senior citizens being enthusiastically involved in physical and mental activities which 

charged them with positive energy. 

 

The park was filled with excitement and cheers with as many as 40 Rural Games of India 

were brought back to life. The games revived sweet childhood memories were what some 
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of the participants remarked. Pagade / Tower of Brahma, Tic Tac Toe, Pallankuzi, 

GilliThandu, cycle tyre race, bow and arrow, Lahori were some of the games that were 

played to promote the importance of keeping our brain and memories refreshed. 

 

The star attraction of the campaign was the Street Play that emphasized on the early 

warning signs of dementia. The 15 minutes play brought out the message loud and clear 

that the early signs of Dementia must not be ignored or neglected and that a visit to the 

Psychiatrist must be made at the earliest.  

 

The Guests for the event were Dr. Ramachandra Biari and Dr. Sajjanfrom the Department 

of Health and Family Welfare and Dr. Pratima Murthy, HOD, Dept. of Psychiatry, 

NIMHANS. Dr. Biari spoke about the lack of IEC on Dementia and the need for 
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organizations like ARDSI to provide the department with materials for the same, in 

regional languages. ARDSI and the associate partners’ activities for advocating the cause 

were appreciated by Dr. Sajjan. Dr. Murthy pointed out the importance of observing 

World Alzheimer’s Month and the benefits of actively ageing. She applauded all senior 

citizens who are doing extremely well in various fields and not letting age be a barrier to 

fulfilling their dreams and ambitions. 

 

The campaign culminated into an Awareness Walk that symbolized the first step towards 

making Bangalore a Dementia Friendly City. The walk was flagged off by the Chief 

Guest Dr. Ramachandran Bairi with participants holding placards with messages on 

Dementia.    

 

Media: 

The campaign was publicized through visual communication and electronic media. Social 

media platforms like Facebook and Twitter were used to create curiosity about the event; 
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newspapers (English, Kannada & Tamil) carried announcements of the World 

Alzheimer’s Month event.  

 

The Times of India, Deccan Herald, The Hindu, Prajavani and Vijayavani covered and 

reported the event. 
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